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Universal Lighting Technologies Names
New Marketing Director

Chris Holstein to Launch New Sales and Marketing Campaign

NASHVILLE, Tenn. (July 25, 2005) — Universal Lighting Technologies, a leading
manufacturer of lighting ballasts and controls, recently named Chris Holstein to be

Director of Marketing for the Nashville-based company.

With an MBA from Vanderbilt University, Chris served in marketing at Coca-Cola
before coming to Universal Lighting. He has ambitious plans to intensify the

company’s advertising and educational efforts.

“l am putting together a dedicated team to implement a new 3-year strategic
marketing plan,” he explains. “In the coming months, you’re going to hear a lot
more about who we are at Universal Lighting and what we have to offer. Plus, we're
launching new online and on-site training programs for staff, distributors,

contractors, and end-users all across the country.”

“Chris has hit the ground running,” says senior vice president of marketing and
product development Christopher Dimino. “We are excited about our new marketing

initiatives and the leadership that Chris is able to provide.”

For nearly six decades, Universal Lighting Technologies, Inc., has been bringing
power and precision to the world’s most innovative lighting. Headquartered in
Nashville, Tenn., with operations and distribution worldwide, the products of
Universal Lighting Technologies are marketed under the Universal® and Triad® brand
names. Universal Lighting Technologies is focused on designing, manufacturing and
distributing the industry’s finest lighting ballasts and controls. Universal Lighting

Technologies — The Power to Light. The Power to Lead.
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